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VISION 

“A t ti ll titi fi i l“A trans-nationally competitive financial
conglomerate of significance to 

societies and pride of India” 



Customer loyalty Programs 

Ji A lJivaan Arogya plan 

Children planChildren plan

Endowment Assurance plan



Plan for High Worth individualPlan for High Worth  individual 

Money Back plan

Whole life plans



Endowment plusEndowment plus

Special money back Plan for Women

Joint life plan



SPECIAL PLAN OF LIC  

Golden JubileeGolden Jubilee 

Health Plan 

Jeevan MadhurJeevan Madhur 



Segmentation Targeting PositioningSegmentation Targeting Positioning
Segmentation – middle Group mostly

Targeting – 20- 35 Years Age.

Positioning Endo ment for 10 to 15 ears ( ears)Positioning – Endowment for 10 to 15 years (years)



MARKET SHARE (2014-15)



Budget 
PARTICULARS AMOUNT

(DAY 1)
AMOUNT
(DAY 2)

AMOUNT
(DAY 3)

TOTAL

Newspaper
Hi h

36250 36250 36250 108750
‐High coverage on  
first page on 3 days
‐short time add on            
2nd  page for two     days 

16250 16250 32500
p g y

Magazines
‐ENGLISH magazine
‐REG. LANG.magazine

(EDITION 1)
20000
5000

(EDITION 2)
20000
5000

(EDITION 3)
20000 60000

10000

T.V.
PRIME TIME AD
NORMAL (ALL DAY)

118000
25000

118000
25000

118000 354000
50000



THANK YOUTHANK YOU 


